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Main features of EU-MACS

ÅH2020 project 2016 ς2018 twinned with MARCO project

ÅAssesses drivers,obstacles and enablers for climate 
service market development

ÅΧ ƛƴŎƭǳŘƛƴƎ ǘƘŜ ǊƻƭŜ ƻŦ innovation

ÅAims to promote better matching of supply options and 
user needs

ÅEngages with stakeholders from finance, tourism and 
urban planning

ÅProduces recommendations on policies and measures

ÅOffers tools and guidance for users and providers



Key building blocks

ÅIdentifies & analyzes structural factors
ÅRegulation
ÅMarket structure
ÅBenefits
ÅRisk scope

ÅDevises & applies interaction formats
ÅIn the project ςstakeholders
ÅIn climate services provision & use

ÅGenerates guidelines & tools
ÅPolicy briefs
ÅLiving Labs
ÅFAQ

 Generic Customised 

Focused Maps & Apps: 

¶ Generic climate services 

¶ Freely or cheaply available é 

¶ é to all users 

Expert Analysis: 

¶ Scientific, professional, commercial, 
monodisciplinary climate services 

¶ Tailored to specific decisions and 
decision-makers 

Integrated Sharing Practices: 

¶ Mutual services on é 

¶ é adapting and mitigating climate 
change in specific environments 

¶ Available to all users 

Climate-inclusive Consulting: 

¶ Professional, commercial and é 

¶ é transdisciplinary climate services 

¶ Tailored to specific decisions and 
decision-makers 

 



Main topics

ÅStructure of obstacles and mechanisms

ÅValue chain(s) of CS, business models, market structure

ÅInteraction formats (in the analysis; as tool)

ÅObstacles and opportunities

ÅInventory of policies & measures

ÅTowards a CS policy scenario  



Obstacles and drivers can be 
arranged in 3 economically 
and policy relevant domains:

ÅDemand(for climate 
services)

ÅSupply(of climate services)

ÅMatchingof offers and 
needs

Structuring obstacle domains



Value chain segments of climate service provision
(public) CS providers should realize their position 

*) may also include hydrological services (NMHS); #) such as ECWMF and EUMETSAT



Value chain, providers, value added, obstacles

ÅIt is very hard to combine 
skills for all 3 segments in 
one organization

ÅSeasonal and adaptation 
oriented climate services 
are largely separate w.r.t 
fitting interactive formats

ÅMarket volume depends 
also on market structure

ÅInnovations in 
downstream and impact 
CS especially important



Exploration & interaction formats

Initial palette of CS for tourism

Business model canvas

Product scenario matrix

Living Labs



resource cost may be more in use than in acquisition 
even If climate service is charged

Resourcing implications for use of CS

Preparedness for joint acquisition of climate services

Acquisition cost of CS


